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You Can HEAP The Difference!
VOL. 1—NO. 2

More Power

WMPS, Inc., MEMPHIS, TENNESSEE

NOVEMBER, 1947

BRENEMAN BROADCAST MEMPHIS TREAT
Great Daytime
Program Plays To
Capacity Crowds

N.A.R.D. Chicago
Convention Sets
All-Time Record
Druggists from all parts of the
United States gathered in Chicago
for the National Association of
Retail Druggists convention from
October 12-16.
The total convention registration
was 4200, an all-time record for
the NARD, which was holding its
first meeting since 1942.
Highlight of the four-day ses
sion was the decision to set up a
national fair trade policy and plan
ning committee, charged with or
ganizing the defense of price
stabilization in the imminent fight
for its existence.
As first step in the drug field's
defense of fair trade, the conven
tion ordered the NARD's officers
to launch a public-relations drive
- -_that. will educate legislators and
consumers on the economic and
social advantages of price stabili
zation.
The new policy and planning
committee, proposed by executive
secretary John W. Dargavel, will

r educational and other activi
ties are needed to defend the fairtrade laws.
At the drug show, held in con
junction with the convention, 167
booths were taken by manufactur
ers, the largest number at any
NARD meeting.
A resume of NARD highlights,
including resolutions and excerpts
from pertinent speeches as reported
in the October 27 issue of "Drug
Topics" is presented on page 2.
- WMPS, 68 on Your Radio —

David HardingCounterspy Snares
Listeners
Tops with the Sunday-afternoon "whodunit" crowd, is the
WMPS-ABC thriller "Counter
spy," heard at 4:30 p.m. for
OLD NICK and BIT-O-HONEY
Candy Bars.
With Don McLaughlin in the
title role as David Harding,
"Counterspy" is packed with ad
venture, drama, and suspense.
Each week it's a new and ex
citing mission for David Hard
ing and his Counterspies, track
ing down America's enemies in
every state.
This program highlights the
intensive advertising campaign
by the Schutter Candy Division
to win more millions of custo
mers for its two outstanding
candy bars, OLD NICK and
BIT-O-HONEY, and is sweet
promotion news for all candy
dealers who can capitalize on
this radio show by displaying
prominently those fast-selling
OLD NICK and BIT-O-HONEY
Candy Bars.

PICTURE REVIEW of Tom Breneman's Memphis Personal Appearance. Top left, Tom Breneman's
visit for a good cause—the Memphis and Shelby County Community Fund Drive. Top right, view of
the crowd lined up at the Malco an hour before show time. Lower left, the eloquent expressions of
Mr. Breneman and the wearer of a creation of her own design, speaks for itself. Lower right, the
climax—Breneman selects an eye-catcher and tries it on for size.

27th Anniversary Celebration For Broadcasting
During the week of October 26
to November 1, radio-set manufac
turers, broadcasters and retailers
celebrated, by means of a nation
wide campaign, the 27th Anniver
sary of Broadcasting. This annual
campaign is sponsored jointly by
the Radio Manufacturers Associa
tion and the National Association
of Broadcasters.
Observance of National Radio
Week was marked by a special
display of the newest radio re
ceivers designed for every room
in the house or apartment.
Local radio dealers and broad
casters joined 25,000 other dealers
and about 1600 broadcasters in
celebrating the 27th anniversary
of radio broadcasting.
Nationally known radio stars
hailed the event and special radio
programs on the networks and
WMPS were scheduled throughout
the week.
With the production of radio re
ceivers this year surpassing all
previous years, the radio buyer
today has a wide range of choice
both in cabinet designs and in
prices.
Radios are new designed for the
various rooms of a house. For in

stance, there is a model for the
kitchen that fits right in with the
other kitchen equipment. There is
another for the bedroom and one
for the library. And, of course,
there is a wide variety of consoles
and radio-phonograph combinations
for the living room, dining room
or playroom.
"A radio nowadays is a personal
possession. Johnny likes to have
INDEX
Items of particular interest to gro
cers and druggists in this month's issue:
DRUGGISTS:

his own radio so he and his friends
can tune in whatever program they
want whenever they want. Like
wise, Mary wants her own radio
so she can listen, alone or with
friends, to her favorite jive pro
gram. Even Dad and Mother now
and then enjoy listening to pro
grams which don't interest other
members of the family."
"A Radio for Every Room ... A
Radio for Every Purpose" is the
goal of the campaign in which
radio dealers are cooperating. At
present, about 93% of American
families own one radio, while one
out of every four have two receiv
ers and nine percent have three
or more.
WMPS, 68 on Your Radio

Have You Seen
"The WMPS Listener?"
The Listener is the Mid-South's
newest magazine bringing you be
hind-the-scenes stories of your fa
vorite radio and screen stars . . .
the exclusive scoops of outstand
ing columnists ... the latest photos
of celebrities at work and play.
You'll find a world of entertain
ment in the Listener, on sale at all
newsstands, with a special intro
ductory subscription offer of 12 big
issues for only 50c.

Tom Breneman, famous star of
reen and radio, completely won
the hearts of more than 5000 houseres who attended his "Breakfast
Hollywood" broadcast from the
stage of the Malco Theatre in Mem
phis on October 16 and October 17.
The Memphis visit of "Breakfast
in Hollywood" was arranged by
Radio Station WMPS and the Asso
ciated Retailers of Memphis for the
Memphis and Shelby County Com
munity Chest Fund, with net pro
ceeds of the two broadcasts going
to the fund.
A crowd of more than 2000 lined
up early Thursday morning at the
Malco to see this top-rated daytime
radio show, sponsored jointly by
the KELLOGG COMPANY and
PROCTER & GAMBLE. Their pa
tience was rewarded by the nowfamous Breneman routine of ex
pertly blended heckling, kissing,
presenting gifts, and making the
audience thoroughly enjoy itself.
Friday's broadcast, which Brene
man called "one of my most en
joyable," was sparked by the
awarding of a $1000 diamond ring
presented by R. Arthur Zanone of
the Darden-Smith Jewelry Com
pany.
Promotion-wise grocers will cap
italize on the publicity received on
the Breneman show, and increase
their sales of KELLOGG'S "PEP"
and "ALL-BRAN," and PROCTER
& GAMBLE'S "IVORY FLAKES"
by tieing in their displays of these
fine products with Tom Breneman's
"Breakfast in Hollywood," heard
jver WMPS-ABC every Monday
through Friday morning at 10.
WMPS, 68 on Your Radio

Dorothy Kilgallen
Stars For Windex
and Drano
Dorothy Kilgallen, newspaper
woman whose "Voice of Broad
way" column is syndicated
throughout the country, has
started a series of morning pro
grams on WMPS-ABC.
In addition to reporting the
latest news of Broadway, Miss
Kilgallen interviews a guest
celebrity on each program.
In 1936, Miss Kilgallen was
chosen, in competition with two
other seasoned newspapermen,
to make a round - the - world
flight. Her dispatches on this
flight, datelined from all parts
of the globe^ made her world
famous.
Miss Kilgallen's radio series
is patterned after her "Voice of
Broadway" column, and is pro
grammed in WMPS's high-rated
morning schedule.
Her broadcasts are heard ev
ery Thursday morning at 9:45
and are sponsored by the DRACKETT COMPANY for their
products, DRANO and WIN
DEX.

*
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Sealy Airs
Ronald Colman's
"Favorite Story"
Recognizing the value of network-calibre transcribed shows, the
Sealy Mattress Company of Mem
phis has contracted with WMPS
for a weekly broadcast of "Favorite
Story," starring Ronald Colman.
Heard Sunday afternoons at 1:8'
"Favorite Story" has already
gained tremendous popularity
Published by WMPS Merchandising Department
throughout Memphis and the MidSouth.
"Favorite Story" is prepared i
"P. S. from WMPS" is published monthly for wholesalers and retailers in the WMPS
listening area. Its purpose is to further the distribution and sales of products advertised Hollywood with the aid of the
over WMPS, and to show wholesalers and retailers how to secure more profitable sales finest in radio and screen talent,
through the intelligent and progressive promotion of the products of our sponsors.
writers, production and music. The
favorite story motif is drawn from
the selection of his or her favorite
story by an outstanding figure i
the stage, screen or radio field.
Launched a public relations drive that will educate legis Ronald Colman acts as host and
lators and consumers on the economic and social advantages narrator on each show and per
sonally takes the leading role i
of price stabilization.
several of the dramas best suited
Called on the Food and Drug Administration to consult to his talents.
the NARD, in advance, on all proposed rules affecting drug Such literary gems as "
Miserables," "Twenty Thousand
gists.
Leagues Under the Sea," "Cyrano
Demanded repeal of the excise tax on cosmetics and de Bergerac," and many others, i
selected by such notables as Rock
toiletries.
well Kent, Lowell Thomas, Alfred
Attacked the lowering of discounts by some manufac Hitchcock, and others of like prom
inence are featured on SEALY'S
turers.
"Favorite Story," starring Ronald
Condemned the Proprietary Association for blocking laws Colman.

Page Three
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Association News

Association News

Memphis independent grocers are
meeting the challenge of postwar
merchandising by modernizing their
stores and equipment. Glamorizing
the food business, John Gray
opened his beautiful new super
market at 1864 Madison on October
9. The formal opening attracted
hundreds of customers and friends
to view this one-stop market, com
plete with a new bakery depart
ment.

A special meeting was called by
the Drug Club Thursday, October
on occasion of the Memphis
visit of Mr. Charles Evans of Warrenton, Georgia.
Mr. Evans was guest of honor at
the Drug Club luncheon at Uni
versity Center, and many members
had an opportunity at this time to
meet Mr. Evans, while others were
able to renew old acquaintances.
That evening Mr. Evans ad
dressed the meeting in the Uni
versity Center Auditorium and
presented the Charter for the JunBranch of the American Phar
maceutical Association to the stu
dents of the School of Pharmacy.
A capacity crowd gathered for
this special occasion and were re
warded with an impressive talk by
Mr. Evans and witnessed the Char
ter presentation, a tribute to the
initiative and progressiveness of
the Memphis Pharmacy students.
Mr. Evans is now President of
the Georgia State Association and
Chairman of the Council of the
American Pharmaceutical Associa
tion, as well as past president of
the A. P. A.

WMPS, Inc., Memphis, Ten

Radio Station WMPS

Affiliated with ABC—The American Broadcasting Company
Operating with 10,000 watts daytime and 5,000 watts at night
Broadcasting on 680 kilocycles —"68 on your radio"

NARD Convention Resolutions

restricting dangerous drugs to drug stores.
Condemned discrimination by manufacturers in granting
allowances for demonstrators.
Called upon manufacturers to publicize their price terms
to all retailers.
Urged all druggists to use the NARD prescription pric
ing schedule.
Called on manufacturers to give advance notice to drug
gists on price changes.
Asked NARD officers to make information available on
insurance for druggists.
Urged druggists to contribute to a fund to defray costs
of the Pharmaceutical Survey.
Condemned the practice of selling drugs through vend
ing machines, as a blow to the standing of registered phar
macists.

Dargavel Sees 40% Discount Essential
Drug industry manufacturers were called on to raise
retailers' discounts from the prevailing 33%% to at least 40%.
In his report to the convention as executive secretary,
John W. Dargavel declared that "Druggists, to obtain as much
net from business today as they did at the time 33%% dis
counts were considered necessary, would have to average at
least 40% gross on their turnover."
Larger discounts are essential, he said, because of in
creases in druggists' expenses for labor, rent, light, heat,
taxes, and other costs.

Harry Wismer Now
Broadcasts For
Abros Pork Sausage
Harry Wismer, ace sportscaster
for the American Broadcasting
Company, who is featured on his
own program, "Harry Wismer's
Sports Show," is now sponsored
by the Abraham Brothers Packing
Company for ABROS products.
Wismer interviews important
personalities in the sports world
and gives listeners the latest in
side dope on major sporting events
throughout the country.
A past winner of both the "Sport
ing News" and "Esquire" maga
zine awards as "the outstandng
radio sports commentator" of the
year, Wismer is well known to
WMPS-ABC listeners for his ex
citing descriptions of play-by-play

Tom Moore, 200 pounds of bubbling enthusiasm, has the mantle
as the new emcee of WMPS-ABC's afternoon funfest, "Ladies,
Be Seated." Besides his flair for colorful comedy, Moore also
shows a flair for colorful clothing—as witness that hand-painted
cravat. "Ladies, Be Seated" is heard every Monday through Friday
from 2:00-2:30 p.m. for QUAKER OATS and TONI HOME PER
MANENT WAVE.

Cook's Beer Sponsors "Boston Blackie"
And "Sportspecial" Over WMPS
COOK'S BEER, famous for its
fine flavor for nearly 100 years,
blends its radio programs as ex
pertly as its beer, serving a combi
nation of a top mystery program
together with a late roundup of
sports news over WMPS.
"Boston Blackie," starring Rich
ard Kollmar, has long been a fa
vorite of mystery fans. The stirring
introduction—"And now on to Dick
Kollmar, as Boston Blackie, enemy
to those who make him an enemy,
friend to those who have no friend,"
raises the curtain on a half-hour
WMPS, 68 on Your Radio
action during the "Game of the
Week" football broadcasts.
The "Harry Wismer Sports
Show" is heard every Saturday
afternoon from 5:30-5:45 and is a
colorful roundup of the latest
sports news.

LAFF-A-DAY

Rinso Extends
Announcement
Campaign

U.S. Attorney-General Praises Druggists
Attorney-General Tom C. Clark, top U. S. law-enforce
ment official and a member of President Truman's cabinet,
told druggists that they deserve the gratitude of the nation
for the way in which they have kept prices down in their
stores.
Citing a survey by the National Association of Chain
Drug Stores (DT, Sept. 29, 1947), the attorney-general said
that the drug field should take pride in the fact that the
prices of more than 7,000 drug-store items—all of them on
fair trade—increased by an average of only 3,1% between
1939 and 1947.

Wisconsin's Pharmacist-Governor Speaks
Wisconsin's ^pharmacist-governor, the Honorable Oscar
Rennebohm, warned druggists against dropping promotional
activities, such as advertising, when business is good. This
is equivalent, he said, to canceling life insurance because one
is healthy.
Gov. Rennebohm urged that drug-store clerks be fur
nished incentives to stimulate selling. He also advised that
the prescription department be kept clean and inviting.
Druggists should direct the thinking of people along po
litical and social lines, the governor said. He described public
relations as "making friends with people."

of thrilling mystery every Thurs
day night at nine over WMPS.
Cook's second program, the
'Sportspecial" featuring Bob Neal,
well-known Memphis sportscaster,
fast-moving, informative sports
show giving a full fifteen minutes
of local, regional and national
sports news of the day.
Many outstanding figures in the
world of sports have been inter
viewed on the "Sportspecial," not
ably Ted Williams, Claude Passeau, Tony Zale and Jack Dempsey. Sports fans keep up to date
with the sports news of the day,
by tuning to the "Sportspecial"
every Monday through Friday
night at 10 over WMPS.
D. Canale and Company, distri
butors of Cook's Beer offers the
dealer an excellent opportunity to
increase his sales of Cook's through
this extensive radio advertising
campaign that Pre-Sells the merits
of Cook's Beer and sets the stage
for immediate sales increases from
Cook's Beer displays.
When you think of beer, think
of C DOUBLE OKAY, YES . . .
COOK'S.
WMPS, 68 on Your Radio

"No coaching, please!"

Rinso White — Rinso Bright —
these are magic words which
WMPS listeners know so well. And
now these phrases mean more than
ever, as the Lever Brothers Com
pany comes on the market with
a new RINSO. Yes, RINSO with
"SOLIUM, the amazing new "Sun
light" ingredient.
This new RINSO makes heaps
of rich suds that are extra safe
for clothes; kinder to the hands
too; cleans sinks, bathtubs, tile,
quickly and safely; and makes
dishwashing much easier and faster.
Listen for the RINSO announce
ments Monday through Friday at
8:00 in the morning and 1:30 in
the afternoon, and Saturdays at.
7:30 p.m. Eleven attention com
pelling announcements each week
that sing the praises of the new
RINSO with Solium, the amazing
new "Sunlight" ingredient.
These lively announcements will
send customers into your stores...
where your RINSO display will
clinch the sales.

Focusing attention on a small
deluxe market, a supermarket in
miniature, Childress and Wiltcher,
1470 S. Trezevant, were hosts at a
neighborhood food show beginning
Thursday evening, October 30, and
continuing through November 1.
The evening opening found Bill
Barnett of Malone & Hyde acting
as master of ceremonies with Har
old Hastings announcing the pro
gram. Gene Steele, popular local
radio artist and Jimmy Smith with
his electric guitar, furnished the
fun and the music. During the cele
bration 24 baskets of food were
distributed as prizes.
Host to another neighborhood
food show the week before, was
Jay Sigmund's National Brand
Store at 3413 Summer.

The next scheduled meeting of
the Memphis Drug Club will be
held at 10:00 p.m. on November
11, the regular meeting day. It was
decided at the last meeting to go
back to the night meetings. Nom
inating committees for the officers
of 1948 will be announced at this
meeting.

Recently returned from a trip to
the East,, B. E. Turner, last year s
President of the Association, vis
ited with the representatives of
manufacturers and distributors of
foods. It was the opinion of these
men, that due to plentiful seasonal
supplies, a slight decrease in prices
might be expected, which would
carry over until the first of next
year. At that time, it is anticipated
that a seasonal decrease in abun
dance might send the prices up
You'll hear more about the big
Home and Food Show planned for
Mid - South and sponsored

Harry Mayer attended the Na
tional Association of Retail Drug
gists Convention in Chicago as offi
cial delegate for the Memphis Drug
Club.
Members of the Club are assist
ing the Medical Service Bureau in

Kay's Cookies and Birds Eye Frosted
Foods Profit From "Kitchen Quizzer"

phis Retail Grocers Association.
The show is scheduled for the Fair
grounds April 11-18 and will in
clude displays of interest to the
Consumer, the Retailer, the Manu
Working out of a make-believe
facturer and the Distributor.
Kitchen Cabinet, Quizmaster Bob
WMPS, 68 on Your Radio
Neal, is a past-master at enter
taining his many radio fans, as
well as seeing that they buy the
products advertised.

75=^^
CURRENT
\ OFFERS AND
1 CONTESTS
General Mills — Send Bisquick
boxtop and 50c for Bisquick Hot
Syrup Set — Pyrex brand glass
pitcher and cork serving mat to
Betty Crocker, Magazine of the
Air, Box 1200, Minneapolis,, Minne
sota. Offered on "Betty CrockerMagazine of the Air," WMPS-ABC,
Monday through Friday at 9:25
General Mills—For copy of Betty
Crocker's "Guide to Easy Ironing,"
send 15c to General Mills, Box 80(,
Minneapolis, ,Minnesota. Offered
on "Betty Crocker-Magazine of the
Air," WMPS-ABC, Monday through
Friday at 9:25 a.m.
Procter and Gamble—Send Crisco
label (any size) and 10c for the
recipe booklet "Recipes for Good
Eating" to Crisco, Department T,
Cincinnati,, Ohio. Offered on "Wel
come Travelers," WMPS - ABC,
. Monday through Friday at 11:00
a.m.
Southern Cotton Oil CompanyTo get the famous Wesson recipe
for fruit cake, write to the Wesson
Oil People, New Orleans, Louisiana,
or to Radio Station WMPS, Mem
phis 3, Tennessee. Offered on the
"Paul Whiteman Club," WMPSABC, Monday through Friday at
2:30 p.m.

The "Kitchen Quizzer," heard
every Monday through Friday from
4:30 to 4:55 p.m., is a participating
program in which time is shared
by two different sponsors.
Currently, KAY'S COOKIES and
BIRDS EYE FROSTED FOODS
are sharing time on the "Quizzer"
in which cash awards are given
daily to well-informed residents of
Memphis and the Mid-South, who
can answer Bob Neal's questions.
The
largest single amount
awarded on the "Kitchen Quizzer"
was $185. Bob dials a phone num
ber selected at random from the
many city directories in the WMPS
primary coverage area, and who
ever answers the phone has an op
portunity to try for the award.
The kitchen cabinet receives $5.00
each day in addition to the amount
already built up and continues to
increase by this "amount until some
well-informed contestant comes up
with the correct answers.
Bob mixes his phone calls with
hints to the housewives and the
latest popular music, all combined
into 25 minutes of fast-moving,
smooth-selling radio.
KAY'S COOKIES, which began
participation on the Quizzer in
January of 1947, has recently re
newed their contract for an addi
tional 52 weeks' participation.
Proof that the "Quizzer" has been
helping to sell KAY'S COOKIES
and VANILLA WAFERS in the fa
miliar red-and-white bag.
BIRDS EYE, co-participant on
the "Kitchen Quizzer" offers the

G E N E R A L M I L L S L A U N C H E S sponsoring their dance at the Ca
sino on the night of November 21.
$117,700 KIDS CONTEST
All grocers be on the lookout
for the biggest kids' contest ever
to hit the air-waves when General
Mills launches its "Pick-a-Name'r
contest November 24 over WMPSABC on its "Jack Armstrong" ra
dio show.
Prizes will be 1,112 Admiral ta
ble-model radio-phonograph com
binations, and all the kids have
to do is send in a name for the
radio and a WHEATIES box-top.

with Tiny Hill furnishing the mu
sic. This fund will be used to supply
prospective nurses with scholar
ships in the leading hospitals of
Memphis.
WMPS, 68 on Your Radio
According to Myron Wallace, narrator
on WMPS-ABC's "Is It Fact or Fiction"
(Sundays, 11:55 a.m.), the final signature
—that of Thomas McKean of Delawarewas not set down on the Declaration of
Independence until 1781, or five years after
John Hancock signed.

DRUG STORE PRODUCTS NOW
ADVERTISED ON STATION WMPS

promotional-minded grocer an
portunity to take advantage of
WMPS Pre-Selling of BIRDS EYE
Specials and other BIRDS EYE
products well known to the many
listeners and loyal following of the
"Kitchen Quizzer."
A Texan visiting the WMPSABC "Breakfast Club" in Chicago
recently, told Toastmaster Don Mc
Neill that he was a delegate-atlarge. "What's that?" asked Mc
Neill. "That, son," drawled the
other, "is any fellow at a conven
tion who left his wife at home.'
WMPS, 68 on Your Radio
Another by McNeill . . . When Don
Neill asked the occupation of Harry M.
Shytles of Waco, Texas, on a recent broad
cast of "The Breakfast Club," Shytles
"drug" in this commercial: "I sell pink
pills for pale people, plus penicillin, paba,
penioral, petrolagar, peppermint, picragal.
plebex, provotal, pertussin, and paregoric."

Air Wick
Allen Ru
Alpen Brau Beer
Arrid
Ayer's Pectoral
BQR
Barbarossa Beer
Bayer Aspirin
Beechnut Gum
Bit-O-Honey Candy
Camel Cigarettes
Carter's Little Liver Pills
Champagne Velvet Beer
Colgate Dental Cream
Cook's Beer
Dilly Carbonated Beverages
Doan's Pills
Dr. Lyon's Tooth Powder
Dr. Pierce's Golden Medical
Discovery
Dr. Pierce's Favorite Remedy
Dryad Deodorant
Energine Lighter Fluid
Eversharp Pen & Pencil
Eversharp Schick Injector Razor
and Blades
Ex-Lax
Fiesta Cosmetics

Fletcher's Castoria
Gillette Razors, Blades and
Shaving Cream
Glostora
Goldcrest "51" Beer
Halo Shampoo
Ipana Tooth Paste
Jergens Lotion
Lifebuoy
Lucky Strike Cigarettes
Molle Shaving Cream
Mulsified Oil Shampoo
Nair
Noxzema
Old Nick Candy
Pepto-Bismol
Phillip's Toothpaste & Tablets
Prell
Red Top Ale
,Saturday Evening Post
St. Joseph Aspirin
Syrup of Pepsin
Taft Moody Ice Cream
Toni Home Permanent Wave
Vitalis
Waterman Pens & Pencils
Whiz Candy
Woodbury Soap, Face Powder &
Cream
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WMPS Highlights

List of new program and spot an
nouncement contracts over WMPS
taking effect between October 15
and November 15.

—4—

George Adair Appliance Co., and
Roy Good sponsoring "News" 11:4512:00 noon, Saturdays.

—4—

Binswanger and Co., sponsoring SEARS CELEBRATES . . .
One of the highlights of the recent WMPS changeover—to 68 on
"Melody Masters" 2:30-3.00 p.
your Radio—was the 68c sale of Sears, Roebuck and Company of
Sundays.
^
Memphis. This sale was sparked by personal appearances of such
Derrick's Footery, sponsoring
"The Air Adventures of Jimmy
Allen" 5:00-5:15 p.m. Monday
through Friday (renewal).

Walter Winchell's rapid-fire delivery on his JERGEN'S JOUR
NAL is familiar to thousands of listeners in Memphis and the
Mid-South. One of the nation's topflight news commentators, Winchell is heard Sunday night at 8:00 over WMPS-ABC for JERGENS
LOTON.

Lassie On The
Air For Red
Heart Dog Food
Lassie, the canine hero of three
motion pictures stemming from
Eric Knight's novel, "Lassie, Come
Home," is now an established radio
star.
"Lassie" is sponsored by John
Morrell & Company of Ottumwa,
Iowa, for RED HEART 3-FLAVOR
DOG FOOD, and is heard Sundays
at 2:00 p.m. over WMPS-ABC.
Rivaling many human actors in
popularity and publicity, Lassie
has appeared in two movies, and
each film has been seen by an
estimated 40,000,000 theatre-goers.
Lassie's current radio series pro
vides a golden opportunity for
dealers to tie-in by featuring RED
HEART 3-FLAVOR DOG FOOD
displays together with the pictures
of Lassie and additional radio pro
gram tie-in material already re
ceived;

COLGATE RENEWS
COLGATE DENTAL CREAM,
popular dentifrice product of the
Colgate-Palmolive-Peet Company,
has renewed its spot annou
contract with WMPS. Colgate's
minute announcements are heard
Monday through Friday at 11:30
a.m. and 12:45 p.m.
Retail druggists can take advan
tage of this concentrated campaign
(10 spots each week) by arrang
ing their dentifrice displays so as
to feature COLGATE DENTAL
CREAM—one of the fastest-selling
dentifrices on the market today.
WMPS, 68 on Your Radio

FLORIDA CITRUS
SCHEDULES CAMPAIGN
Complete week-day coverage .
being maintained by the Florida
Citrus Commission in its promotion
of FLORIDA CANNED GRAPE
FRUIT JUICE. These selling r
sages are aired daily at 9:25 :
and while they currently feature
Canned Grapefruit Juice, the ad
vertising schedule will vary as to
product advertised in order to af
ford the retail grocer with the most
efficient merchandising of timely
selected items.

FOR MORE PROFITABLE GROCERY $AEE$
a,

PROMOTE THESE - -

GROCERY STORE PRODUCTS NOW
ADVERTISED ON STATION WMPS
Abros Products
Air Wick
Alpen Brau Beer
Apple Pyequick
Aunt Jemima Pancake Flour &
Buckwheat Flour
Barbarossa Beer
Beechnut Gum
Betty Crocker Lines
Birds Eye Frozen Foods
Bit-O-Honey Candy
Borax, Boraxo & Borax
Soap Chips
Bosco
Camel Cigarettes
Champagne Velvet Beer
Cheerios
Cook's Beer
Crisco
Derby Foods & Canned Meats
Dilly Carbonated Beverages
Drano
Dreft
Dr. Pepper Carbonated Beverage
Florida Citrus
G. E. Light Bulbs
Goldcrest "51" Beer
Gold Medal Flour
Grape Nuts Flakes
Guild Wines
Honey Maid Grahams
Ivory Flakes
Kay's Cookies
Kellogg's All-Bran, Gro-Pup,

Krumbles, Pep, Raisin Bran,
Rice Krispies, Shredded
Wheat, and Variety Package
Kix
Libby, McNeill, Libby Canned
Foods
Lifebuoy
Lipton Tea
Lucky Strike Cigarettes
Memphis Packing Co. products
Muffets
Nabisco Crackers
Nescafe
Old Nick Candy
Peter Pan Peanut Butter
Premium Crackers
Quaker Puffed Wheat & Rice
Sparkies
Red Heart Dog Food
Red Top Ale
Rinso
Ritz Crackers
Ronco Products
Snowdrift
Swift's Prem, Bland Lard &
Other Swift Products
Taft Moody Ice Cream
Wesson Oil
Westinghouse Light Bulbs
Wheaties
Whiz Candy
Windex
Woodbury Soap
Zweibach

well-known WMPS talent shows as Sonny Loden and Dan the
Plainsman (both shown above), Berl Olswanger and Helen Parker.

Illinois Watch Case Co., sponsor
ing "You Bet Your Life," starring
Groucho Marx, 7:00-7:30 p.m. Mon
days for Elgin watches and <
pacts.
Naughton Farms, sponsoring
"Sonny Loden and the Southerners"
6:00-6:15 a.m. Monday through
Saturday.
Shobe, Inc., sponsoring "Sammy
Kaye" 12:30-1:00 p.m. Sundays for
Zenith Radios and Radio-phono
graphs.
Sterling Insurance Co., sponsor
ing "Smilin' Eddie Hill and His
Boys" 6:15-6:30 a.m. Monday
through Saturday.
—4—
Southern Farmer Publishing Co., GOLDWYN GIRLS . . .
This mass of feminine pulchritude takes first place in visiting
sponsoring "Smilin' Eddie Hill and
honors to the WMPS studios. The Goldwyn Girls, world famous
His Boys" 6:30-6:45 a.m. Monday
for their beauty, stopped in to say hello to WMPS listeners on
one of their cross-country tours.
through Saturday.
—4—
Weakley Equipment, Key & Lock
Co., sponsoring "Curtain Call" 9:4510:00 a.m. Tuesdays.
American Airlines, participating
announcements in "Let's Get Up"
from 7:00-7:45 a.m. Monday
Saturday plus regular announce
ment campaign.^
Carter's Little Liver Pills, par
ticipating announcements in "TriState Jamboree" from 6:00-6:45
a.m. Monday through Saturday.
Kay Cookie Co., participating
sponsorship of "Kitchen Quizzer"
4:30-4:55 p.m. Monday through
Friday (renewal).
Mayo's, participating
ments in "Let's Get Up" from 6:307:00 a.m. Monday through Friday.
Beeman Laboratories, announce
ments for BQR.
—4—
Colgate - Palmolive - Peet, an
nouncements for Colgate Dental
Cream.
—4—
Dr. Caldwell, announcements for
Syrup of Pepsin (extension).

7. I.'S HAVE THEIR SAY .. .
Frank Keegan (left) moderator of the "Veterans' Forum," a WMPS
featured program heard Tuesdays at 7:00 p.m. discusses Army
conditions with W. A. McTighe (second from left), attorney and
commander of VFW Post 684; James Morrow and Lamar Lambert.
All participants are Memphis v"

Florida Citrus, announcements
(extension).
^
General Foods, announcements
for Grape Nut Flakes (extension).
Lever Brothers, announcements
for Rinso (extension).
—4—
Liberty Cash Grocers, announce
ments (change of schedule)!
—4—
Oak Hall, announcements.
—4—
Red Top Brewing Co., announce
ments (extension).
Robilio and Cuneo, announce
ments (renewal).
Russell Reeves Co., announce
GLORIA APPROVES . . .
ments.
—•—

St. Joseph Aspirin, announce
ments.

Gloria Nord, star of the Skating Vanities visits the Black & White
studios to hear the noon broadcast of Smilin' Eddie Hill, who
croons one of the latest folk songs especially for Gloria, while
George Faulder of WMPS smiles his approval.

